BUSI 1110 Notes
CHAPTER 12 – Understanding Market Principles and Developing ProductsWhat is marketing and why is it important to businesses? 
What is the marketing mix and what elements define product in this mix? 

Business Case 12 – P & G Marketing: Middle-Class Adjustment


	Questions & Terms

LO 1	What is the concept of marketing and what five forces constitute the external marketing environment? 
marketing

marketing concept

value

utility
form
time
place
possession

consumer/industrial goods

services

customer relationship management (CRM)

	Answers & Definitions	










	Review
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	Questions & Terms

LO 2	What is the purpose of a marketing plan and what are the four components of the marketing mix? 

marketing plan


marketing objectives


marketing strategy


marketing mix


product differentiation


pricing


place (distribution)


promotion


	Answers & Definitions	










	Review








BUSI 1110 Notes
CHAPTER 12 – Understanding Market Principles and Developing Products
	Questions & Terms

LO 3	What is market segmentation and how is it used in target marketing and positioning? 



market segmentation


target market


product positioning


variables of segmentation

demographic variables

geographic variables

geo-demographic variables

psychographic variables

behavioural variables


	Answers & Definitions	










	Review
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	Questions & Terms

LO 4	What is the purpose of marketing research, and how do different marketing research methods differ?









marketing research


observation


survey


focus group


experimentation



	Answers & Definitions	










	Review
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	Questions & Terms

LO 5	What is the consumer buying process and which key factors influence this process? 




















consumer behaviour



	Answers & Definitions	










	Review
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	Questions & Terms

LO 6	What are the three categories of organizational markets, and what characterizes business-to-business buying behaviour?  












industrial market


reseller market


institutional market


	Answers & Definitions	










	Review
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	Questions & Terms

LO 7	What is a value package, and how are goods and services classified? 






product features


convenience good/service


shopping good/service


specialty good/service


product mix


product line


	Answers & Definitions	










	Review
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	Questions & Terms

LO 8	What characterizes the new product development process, and what is the importance of branding and packaging?  


product life cycle (PLC)

branding

brand equity 

product placement

buzz marketing

viral marketing

brand names

packaging

label


	Answers & Definitions	










	Review










