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KPU  PROGRAMS     |     DEFINE YOUR CAREER             

Certified Marketing Management Professionals: www.cmmp.ca
BC Chapter of the American Marketing Association: www.bcama.com
Association of Integrated Marketers  www.youraim.ca 

Kwantlen Marketing Association: www.facebook.com/theKPUMA
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Resources and links

Students Clubs

Academic Options @ KPU:  
•	 Bachelor of Business Administration, Marketing Management
•	 Diploma, Marketing Management
•	 Certificate, Marketing Management

Applied Learning @ KPU:  
•	 MRKT 4201: Integrated Marketing Communications
•	 MRKT 4331: Individual Client Project
•	 MRKT 4332: Online Business Launch
•	 Global learning experience: University of Munich, University  

of Northwestern Switzerland
•	 Co-operative Education

Marketing Management 
emphasizes competitive 
advantages of for-profit and 
not-for-profit organizations and 
examines the inter-relationships 
that exist among their customers 
or members, the competition, 
and internal resources. A key 
part of marketing consists of 
gaining insights into customer 
needs and then developing 
effective marketing strategies to 
serve those needs.

BUZZ WORDS  
Interactive, selling, advertising, consumer, 
audience, target, storytelling...

Career Opportunities 

Skills Learned

Marketing Manager
Business Development Officer
Marketing Analyst
Advertising Account Executive
Marketing Researcher
Product Account Manager
Sales Manager

Social Media Manager
Advertising Specialist
Advertising Buyer
Consumer Advisor
eBusiness Website Developer
Retail Merchandiser
Marketing Communications 
Specialist

•	 Implementing e-marketing  
	 practices within a changing  
	 online environment
•	 Engaging in market research to  
	 facilitate decision-making
•	 Completing sales, analysing  
	 needs, and giving formal  
	 presentations
•	 Developing professional  
	 marketing proposals for clients

•	 Marketing abroad, while  
	 adapting to foreign  
	 environments
•	 Making strategic marketing  
	 decisions and assessing results
•	 Achieving objectives within a  
	 competitive team 
•	 Helping organizations succeed in  
	 a dynamic global economy 


